
SOCIAL MEDIA HOW-TO RESOURCES 
 

Social Media Engagement and Posting Ideas 
 
Many Sertomans have limited experience with managing their club’s social media 
communications. We often hear that they don’t know what they should be posting. That’s why 
we have put together a few of our favorite ways that your club can engage with its audience 
online.  
 
Icebreakers can be a great way to spark conversation. A simple but fun question gives everyone 
the opportunity to engage on a single topic. At Sertoma, we use the hashtag #TellusTuesday to 
do exactly that in our Member Corner in Facebook. You can do this through a poll, a request to 
share photos focused on a certain theme (e.g., pets, family, favorite places, etc.) or an open-
ended question. Some ideas include: 
 

• What is your favorite thing to do during spring (or whatever season it is at the time)? 
• What is your favorite part of volunteering? 
• What has been your best experience as a Sertoman? 
• Who do you most admire? 
• What do you want to get from this community? 
• What is your favorite breakfast? 

 
Special announcements are a great way to draw attention to exciting things going on with your 
club. Take a complete inventory of the programs, services and benefits your club offers and 
then develop a strategy that can help you leverage your social communications. Boosted posts 
on Facebooks and pinned tweets on Twitter are both great ways to further promote these 
announcements without a steep price tag. Some ideas include: 
 

• Promote the unique service project you host in your community. 
• Share benefits that your club has that other local organizations might not offer. 
• Highlight your club’s mission with a photo collage. 
• Post a video testimonial from someone who has benefited from your efforts. 

 
Acknowledge your followers and fans by regularly tagging them in your posts. You can 
welcome or thank them in a post or find ways to feature them within your content. This could 
be by sharing one of their posts, sharing an external link that highlights them or share an 
original anecdote in a text post. Accompanying your post with their picture or a video will likely 
draw even more attention. Some ideas include: 
 

• Welcome newcomers when they join or follow your page. 
• Thank Top Fans on Facebook. 
• Highlight a member of the week. 
• Share a post from a member talking about their latest achievement and congratulate 

them. 
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• Set up Google Alerts to track your club’s name so that you can thank the media 
organization for the coverage. 

 
 
 
Follow the conversation and use hashtags to join in. Our club communities are typically small, 
which allows us to keep a close pulse on social activity. If you see that a lot of members are 
talking about the weather, share content on your page that shows the beautiful sunshiny day or 
offers support in the aftermath of a natural disaster. If it’s the holidays, highlight past club 
memories with a #FlashbackFriday or #ThrowbackThursday tag. If a town fair is happening in 
your city, share how your club will take part. Some ideas include: 
 

• Post how your club is helping in the wake of detrimental weather, using popular 
hashtags. 

• Search Canva.com for social media messages that you can customize for different 
holidays and events. 

• Respond to the conversation going on about your club. Make sure to keep it polite. 
• Share a photo of your booth at a local festival or of any signage at events that you might 

sponsor. 
 
Event information is another great way to engage with your members online when it comes to 
your regular club meetings, fundraisers, recognition dinners and community service efforts. 
This can include things like event announcements, results, special acknowledgements, progress 
updates, thanking partners (like volunteers or sponsors) and more. Don’t forget to use photos 
and videos for additional impact. Some ideas include: 
 

• Utilize Calendar features on different platforms. 
• Ask members to share photos from the event on social media with a specific hashtag 

and then reshare them from your main page. 
• Publicly thank event sponsors, making sure to always tag them. 
• Post photos or a video of check presentations. 
• If your event has a winner (like in a golf tournament or poker game), post their picture 

and tag their name. 
 
Follow Sertoma’s national social media channels for content that you can share with your 
audience. We are very active on Facebook and occasionally update our other channels with 
pertinent information. Both our main channels, as well as the pages of our sister programs like 
HCOA and HAP, are worth following. We also recommend joining the Member Corner on 
Facebook at facebook.com/groups/sertomainc for additional content and information.  
 
This is in no way a comprehensive list of the many ways you can remain active on social media. 
For additional information, check out the Marketing Toolkit in the Club Resources section of the 
Member Center at sertoma.org 
 


